Childminders Need Websites?

Although a website is not essential, it is an ideal way to promote your childcare service and to provide information to prospective customers. Busy parents will often search the internet to find local childcare.

Make your own website

Many people are daunted at the thought of creating their own website, though most people with internet access will also have access to some free space through their internet provider. If you don’t know where to start try looking through the help pages from your provider or calling their customer helpline for advice. Many internet providers also have some free tutorials to help get you started. You don’t usually have to learn any special codes, and you can learn at your own pace and try it out before anyone else sees it.
Ask a friend to help

Alternatively, you could ask someone to make a website for you or to teach you how do it yourself. The obvious advantage of doing it yourself is that you will be able to update it as and when necessary.

Get a professional to make a site for you

Again, this may seem a daunting task, but there are many people who will make a website for you for a reasonable fee. You can still decide what you want on your website and include photos (with permission) if you want. Take care to ensure you know exactly what costs are involved at the outset, and also look out for any ongoing or renewal costs. Try to find a provider 
Advertise yourself

Whether or not you have a website consider using the free advertising opportunities that are available on the internet, for example, from BCMA’s local websites and from the Children’s Information Service. Be careful where you advertise your services and use only reputable web sites. Don’t give out too much personal information or disclose your Ofsted registration details. 

Check your emails regularly

Many parents find it easier to send an email enquiring about your services rather than telephone or come and see you personally. If you advertise an email address make sure you check it regularly and respond to enquiries promptly even if you are unable to help. 

Just do something!
However you get your first website try not to worry too much about it. Start with just a simple page or two and then update the website when you increase your skills or as you begin to find it useful. Think of your website as your business card - don’t worry too much about it how it looks just include the essential information. You’ll be delighted when you get your first enquiry through your website and it will inspire you to improve it over time. 
